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While our core is 8k strong, our network is much 
larger - encompassing national and even global 
thought leaders in the profession.
“The leaders are the ones who take the next steps”, Gail Perry wrote in an 
editorial on AccountingWeb about several major leading activities at the 
Maryland Association of CPAs over the years. Since then we have been 
recognized as one of the most influential voices in the global accounting 
profession. More importantly we are on a mission to help our profession 
be even more #futureready, by engaging them in being aware of the hard 
trends shaping the profession’s landscape, helping them predict and  
anticipate the impacts and opportunities, and ultimately helping them 
adapt and achieve success in this period of exponential changes.

We invite you to see the possibilities of working with our organization to 
reach all of the CPAs in Maryland and through our influencer status, all over 
the world. Our follower base on our award-winning blogs, Linkedin, and 
Twitter combined with our relationships with top thought leaders makes our 
reach truly global. 

What steps will you take with us?

Who is 
MACPA? Who are 

our 8000+ 
members?

of our members are key 
decision-makers in their 
companies or firms

68%

50%
50%

50% in corporate, non 
profit and governmental 
finance and accounting

66% of business & industry 
members are CEOs, CFOs,  
or Controllers

50% of members are 
in public accounting 
practices

81% of public practice  
members are partners,  
firm admins, or managers

Henry Ford once said, “Coming together is 
a beginning. Keeping together is progress. 
Working together is success.” 

We agree and we see our Preferred Providers as 
partners in the success of our members and our 
association.



Krislyn Suljak 
Sponsorship and 
Advertising Coordinator/
Business Development 
Specialist

 krislyn@macpa.org

Amy Puente 
Sponsorship &  
Advertising Manager

 amyp@macpa.org

Sponsorship  
& Advertising
Why reach CPAs? CPAs are the professionals that drive 
change. 

Every day, in every industry – including finance, government, the nonprofit 
sector, and healthcare – CPAs help the economy’s most influential leaders 
make critical decisions and plan for the future.

Bill Sheridan, Chief Communications Officer of MACPA
Named on the Top 100 Most Influential List by Accounting Today.

Rebekah Brown, Chief Executive Officer of MACPA
Named “Top 40 under 40” by CPA Practice Advisor and  
“One of MD’s 2020 Leading Women” by the Daily Record.

Tom Hood, Past President & CEO of MACPA
Named the second most influential person in the profession  
for the fifth straight year by Accounting Today.

Kimberly Ellison-Taylor, Past Chair of MACPA
Named fourth most influential person by Accounting Today  
in their annual Top 100 Most Influential List.

Anoop Mehta, Past Chair of MACPA
2022-2023 AICPA-CIMA Chair Named on the Top 100 Most Influential  
List by Accounting Today

Leadership = Influence
Our influence in the accounting profession comes from our social capital 
and relationships, such as:

Meet your 
Sponsorship 
& Advertising 
Team

The Maryland Association of CPAs team  
“never fail to amaze and impress.”
— Gail Perry, editor-in-chief of CPA Practice Advisor

mailto:krislyn@macpa.org
mailto:amyp@macpa.org


MACPA leadership is consistently in the top most influential people in  
accounting. We are consistently setting new records for our social reach 
and engagement as we strategically used hashtags at more events and  
our preferred providers and strategic partners added to our amplification. 
One of the areas we are proud of is that our ’socially savvy’ speakers help 
amplify the messages of the conferences we attend.

MACPA Influencer 
Marketing

Reach:
428.45 million

Engagement:
177,510

Shares:
9,360

MACPA has the largest global social reach combined 
Twitter and LinkedIn of any accounting conference in 
the world to date!

2019 CPA SUMMIT STATS
1 Day Conference  |  #CPASummit and #AIAudit

7,713,291 impressions by MACPA influencers
The social media amplification for our premier event, the CPA Summit,  
reaches nearly 8 million impressions annually. That’s just one event!

2019 DCPA STATS
4 Day Conference  |  #DCPA19

2,397,600 impressions by MACPA influencers
50% of total impressions!

FUTURE-PROOF PODCAST STATS
The Future-Proof Podcast with Bill Sheridan averages around  
2,000 downloads per month and has reached accounting and finance  
professionals in 94 countries.

MACPA’S BLOG STATS
The MACPA Blog averages around 250 reads per month.

*Bill Sheridan is a Featured Forbes Contributor on their communication council

Latest 
Stats from 
LinkedIn & 
Twitter

21,000 Twitter 
followers
Combined total followers of 
Bill Sheridan and MACPA.

@macpa  
11.2K followers

@billsheridan  
9.8K followers



PARTNER WITH THE MACPA
When your brand partners with the MACPA, you’re reaching Maryland’s 
premier organization for CPAs and accounting professionals. We’re diverse, 
dynamic, and constantly leading the way forward, with over 8,000 members 
from virtually every sector of the economy. With our national recognition 
and growing membership, we can help your message reach potential  
customers across the country.

The MACPA is Maryland’s most trusted voice for CPAs.

Sponsorship  
& Advertising

How to 
partner with 
MACPA

BECOME A PART OF THE MACPA CPA ECOSYSTEM
Becoming a part of the MACPA CPA Ecosystem highlights your  
specialty in the industry. The ever-expanding ecosystem shows the value of 
our partners to members — a value that is always increasing. PREFERRED PROVIDER 

SPONSORSHIP
LEARN MORE

EVENT 
SPONSORSHIP

LEARN MORE

ADVERTISING  
WITH MACPA

LEARN MORE

Click on ecosystem to see larger

https://cdn.laruta.io/app/uploads/sites/3/2022/11/22115804/Keynote-MACPA-Preferred-Provider-Ecosystem-November-2022-1-scaled.jpg


Preferred Provider
Sponsorship

MACPA is one of my

favorite organizations

to work with. All of the

leaders and members

of the organization are

progressive, forward 

thinking, and embody the

values of our profession.

They treat their partners

as true partners, and not

just vendors.”
— MACPA Preferred Provider Provider

“PARTNERS OF THE PROFESSION”
Becoming an annual MACPA Preferred Provider makes you a “partner of 
the CPA profession.” Your support assists MACPA in its mission to make 
CPAs Future Ready and to thrive in these rapidly changing times.

FEATURES & BENEFITS
• Logo on all main pages of MACPA.org, MACPA Weekly digital 

publications and MACPA Featured Events materials
• Amplification of your organization through the MACPA Weekly 

e-newsletter
• All access sponsorship to MACPA Featured Events including a two-minute 

speaking opportunity
• Full-page color ad placement in MACPA’s quarterly Statement magazine 

and approved editorial content welcome 2x per year
• Full-color logo included in MACPA event program
• Full page color ad in Event Programs when attending in-person
• All access sponsorship of “Professional Issues Update Town Halls with 

MACPA” including an introduction from MACPA
• Included on MACPA’s CPA Ecosystem
• Social amplification through MACPA channels
• Participation in MACPA’s nationally recognized blog 2x per year
• Participation in co-authoring a white paper 1x per year
• Participation in MACPA produced and promoted one-hour webinar events 

2x per year

Learn about the packages and options that 
are best for your organization by contacting 
your Sponsorship & Advertising team at 
sponsorshipteam@macpa.org.

Have your logo included

on all MACPA Weekly

e-newsletter and MACPA

Featured Events emails.

mailto:sponsorshipteam@macpa.org


Thank you to our 
current Preferred 
Providers

CPACharge is proud to 
work with the MACPA. 
The MACPA staff has gone 
above and beyond for their 
members and partners to 
ensure they are provided 
with the best solutions 
and resources to navigate 
the accounting world. 
The team at MACPA has 
made us feel like we’re 
more than just a preferred 
payment provider, but a 
true partner.”
— CPACharge, an MACPA Preferred 
Provider

We don’t look at our 
relationship with MACPA 
in terms of ROI. We 
look at them as a staple 
relationship that helps us 
all truly make an impact on 
everyone’s lives.”
— MACPA Preferred Provider



FEATURED EVENT &  
TOWN HALL SPONSOR BENEFITS
• Logo on event marketing pieces
• Full-color logo in event program/materials
• Logo on event signage
• Receive pre-attendee list and post-attendee list for both the  

live event and simulcast
• Exhibition table space: Exhibit table to include table and drape,  

two chairs, electricity, wifi, admission to event for up to two people,  
and lunch for attendees

• Admission to event for up to 2 people
• Sponsor the Town Hall with an introduction from MACPA and  

a chance to briefly address the audience  

Every day, businesses ask the same question: “How do I get in front of my 
potential customers?” 

Being in front of many people is great, but being in front of the right people 
will get you the exposure you are looking for. Sponsoring an MACPA event 
can do just that.

As a sponsor, you will work with our knowledgeable staff to define your 
audience, select the right events to reach your target audience.

Featured event sponsors are offered a variety of options to connect with 
participants, including hosting exhibit space, placement in event signage 
and advertising, and placement in pre-event marketing. Seminar sponsorship 
is customizable and available upon request.

Say hello to your next customer.

The MACPA hosts many events from featured events to seminars. Each event 
has opportunities for you to connect with our members and attendees.

Event  
Sponsorship

Reach attendees with an 
advertisement in our event 
programs!

Unable to 
attend an 
event?

Learn about the packages and options that 
are best for your organization by contacting 
your Sponsorship & Advertising team at 
sponsorshipteam@macpa.org.

SEE A SAMPLE PROGRAM

mailto:sponsorshipteam@macpa.org
https://cdn.laruta.io/app/uploads/sites/3/2021/10/13132511/Digital-Program-Governmental-Conference-2021-Featured-Events-2021-MACPA.pdf


VIRTUAL TOWN HALL SPONSOR
Virtual Town Hall sponsors enjoy the same benefits as Virtual Event  
Sponsors, with an additional exclusive benefit of showcasing a slide to the 
entire audience during the presentation. 

The Professional Issues Update – the insider update on professional trends, 
regulations, association membership and learning. CPAs in Maryland attend 
these monthly town hall-style meetings with Rebekah Brown and/or Bill 
Sheridan to gain invaluable insight into the always-changing CPA profession. 
Now is when CPAs must thrive – not just for the profession, but for the good 
of the entire economy. Your organization will be highlighted as the sponsor  
to the attendees and have the opportunity to share your resources in a 
follow up email. This is a great way to virtually meet our members, hear their 
needs, and ultimately point them to your solution.

As we all continue to navigate these uncertain times, the MACPA team has 
been working hard to expand our virtual offerings. We are continuously 
looking for innovative ways to reimagine everything we do to create more 
and different value in this “new normal.”

The MACPA hosts many virtual events from conferences to webinars. Each 
event has opportunities for you to connect with our members and attendees.

Virtual Event  
Sponsorship

VIRTUAL EVENT SPONSOR BENEFITS
• Sponsor Logo on all marketing as an event sponsor  

(macpa.org webpages, email blasts to members, etc.) 
• Full-color logo in event program/materials
• Sponsor submitted content (brief description of what resources your 

organization offers) to be read prior to start of session 
• Sponsor submitted link to your resources to be included in follow up  

email to all attendees  
• Attendee list shared one week prior to event and post event as well

EXCLUSIVE VIRTUAL TOWN HALL SPONSOR BENEFIT
In addition to the Virtual Event Sponsor Benefits above, Virtual Town Hall 
Sponsors benefits also include:
• Slide included during break (1-page Powerpoint)

By being a virtual event 
sponsor, you will benefit 
from the social amplification 
gained by the MACPA team 
as well as increase exposure 
to potential customers. 

MACPA has the largest 
social reach combined 
Twitter and LinkedIn of any 
accounting conference in 
the world to date!

Increase your 
exposure



Government &  
Not-for-Profit Conference 
Typically held in April
Approx. Attendance: 375
Attendees: CPAs who work in the 
government sector – state/local/federal; 
non-profit organizations and/or sit on 
their boards; CPAs with interest in audit-
ing, fraud and personal financial planning.

Employee Benefit  
Audit Conference
Typically held in May
Approx. Attendance: 175
Attendees: CPAs and financial  
advisors involved in audits of employee 
benefit plans.

Forensic Valuation  
Services Conference
Typically held in May 
Loyola University Maryland  
Columbia Graduate Center
Approx. Attendance: 50

Business & Industry  
Conference
Typically held in May
Approx. Attendance: 125
Attendees: Primarily CPA’s in corporate, 
government and education; CEOs, CFOs, 
company presidents, comptrollers and ex-
ecutive offices in a variety of businesses; 
public accountants with corporate busi-
ness clients; corporate financial managers 
with interest in business management, 
strategy and planning,SOX updates,  
communications, budget forecasting,  
risk management and more.

Accounting Educators  
Conference
Typically held in June
Approx. Attendance: 40
Attendees: CPAs who are educators/
teachers of accounting and business/ and 
those with an interest in education and 
non-profits.

Beach Retreat 
Typically held in June
Approx. Attendance: 175-200
Attendees: Mixed attendance roughly 
60% of CPAs in public accounting and 
40% of CPA in corporate, NFP and  
Government. Multiple courses are  
offered throughout the day covering a 
range of topics.

Annual Chesapeake  
Tax Conference 
Typically held in September 
Approx. Attendance: 175
Attendees: CPA’s and other financial 
professionals in public accounting with 
interest in individual tax and in corporate/
business tax – state/local/federal, estate 
tax planning, real estate, tax law and 
payroll tax.

Government  
Contractors’ Conference 
Typically held in September 
Approx. Attendance: 120
Attendees: CPAs in government, pub-
lic accounting and education who seek 
information on procuring government 
contracts; representing a variety of busi-
nesses and services – construction, IT and 
more; business that is procured through 
government contracts, the SBA and the 
GSA schedule.

Annual Personal Financial  
Planning Conference
Typically held in October 
Approx. Attendance: 110
Attendees: CPAs in public accounting 
including managers/supervisors/seniors, 
managing partners, sole practitioners and 
firm administrators with interest in tax, 
A&A and technology updates.

Don Farmer’s — Individual 
Income Tax Workshop
Typically held in November 
Approx. Attendance: 300
Attendees: CPAs who prepare individual 
income tax returns and/or are involved in 
individual income tax planning.

Don Farmer’s — Corporate 
Income Tax Workshop
Typically held in November 
Approx. Attendance: 200
Attendees: CPAs who prepare corporate 
and business returns or who are involved 
in corporate and business tax planning.

Advanced Tax  
Institute — Day 1 Current  
Tax Issues and Business Tax
Typically held in November 
Approx. Attendance: 100
Attendees: CPAs with interest in business 
law- corporate, business, state/local/fed-
eral, estate/tax planning, real estate, tax 
law. Held jointly with Maryland State Bar 
Association.

EVENT LIST IS CONTINUED ON NEXT PAGE 

About 30 events every year we consider “Featured Events” either because they are 
key conferences, or they have specific importance to our entire profession. These 
are listed below:

MACPA Featured Events



Advanced Tax  
Institute — Day 2 Estate  
Planning Issues 
Typically held in November 
Approx. Attendance: 100
Attendees: CPAs with interest in business 
law- corporate, business, state/local/fed-
eral, estate/tax planning, real estate, tax 
law. Held jointly with Maryland State Bar 
Association.

Advanced Tax  
Institute — Day 3 Real  
Estate and Partnership 
Typically held in November 
Approx. Attendance: 100
Attendees: CPAs with interest in business 
law- corporate, business, state/local/fed-
eral, estate/tax planning, real estate, tax 
law. Held jointly with Maryland State Bar 
Association.

Advanced Tax  
Institute — Day 4 State &  
Local Tax Issues
Typically held in November 
Approx. Attendance: 100
Attendees: CPAs with interest in business 
law- corporate, business, state/local/fed-
eral, estate/tax planning, real estate, tax 
law. Held jointly with Maryland State Bar 
Association.

Don Farmer’s —  
Federal Tax Update
Typically held in November
Approx. Attendance: 300
Attendees: CPAs who prepare and/or 
review income tax returns or who provide 
tax advice to individuals, corporations 
and non-corporate businesses.

CPA Innovation Summit  
*(Sponsorship of this event is limited to  
MACPA Preferred Provider level of sponsor)*

Typically held in December
Approx. Attendance: 200
Purpose: Showcase innovation and  
encourage technology adoption by  
Profession. 
Attendees: Mixed attendance roughly 
50% of CPAs in public accounting and 
50% of CPA in corporate, NFP and Gov-
ernment. Targets a high-level audience of 
decision makers include partners, manag-
ers, CFOs and Controllers.
Amplification: This “local conference” 
features national thought leaders and  
our premiere sponsors and has set 
records nationally in social / web reach. 
CPA Summit & Ai Audit in 2019 had 
7,713,291 impressions – this exceeds 
most national multi-day shows in the 
accounting market.

Professional Issues Updates 
(Monthly Town Halls) 
Approx. Attendance: 200  
(includes live & simulcast attendees)
We provide free CPE updates to our 
membership every month – reaching  
almost 2,000 CPAs (they are a mix of pub-
lic accounting, business and industry and 
government/NFP) throughout the year.  
We survey them on their top issues and 
this post reflects the past year Top Six  
Issues Facing CPAs www.macpa.org/
blog/3479/top-six-issues-facing-cpas. 

Purpose: Updating CPAs about changes 
and opportunities in the CPA Profession 
and resources including our premier 
sponsors. 
Attendees: Mixed attendance roughly 
50% of CPAs in public accounting and 
50% of CPA in corporate, NFP and  
Government. 
Amplification: Extremely popular  
program and survey results every six 
months on Slideshare and in our nationally  
ranked top 10 award-winning blog gener-
ates > 4,000 views.

MACPA Featured Events
(continued)

Women to Watch Awards and the Swearing in Ceremony are now sponsored by the MACPA Foundation, please contact 
Rebekah Brown at rebekah@macpa.org if you are interested in sponsorship opportunities.

https://www.macpa.org/top-six-issues-facing-cpas/
https://www.macpa.org/top-six-issues-facing-cpas/


MACPA members trust us to keep them up to date on 
what’s new. Placing an ad in one of our print or digital 
publications makes sure your business is part of the 
conversation among industry leaders.

Advertising 
Opportunities

PRINT & DIGITAL ADVERTISING OPPORTUNITIES
Statement Magazine
This quarterly publication of the MACPA delivers in-depth articles about the pulse 
of the CPA profession in Maryland and beyond to over 8,000 CPAs. The magazine 
is mailed, and available digitally, to all MACPA members. Statement includes news, 
technical articles, advice, and commentaries on relevant business and organizational 
issues. See an example.

“MACPA Weekly” Email Banner Ad
This weekly email publication serves over 20,000 readers by offering links to news 
and essential information from around the web. See an example.

Event Program Ad
Place your full-page color ad in any featured event program, distributed to all  
attendees. See an example.

Get your 
brand & your 
customers  
on the  
same page.

CONTENT ADVERTISING OPPORTUNITIES
Sponsored Statement Article
Choose a topic and write an article for our blog or Statement magazine. Our team 
will make sure it reaches your target audience. Content subject to MACPA editorial 
review and approval. See an example.

Sponsored Podcast
MACPA’s Future-Proof Podcast with Bill Sheridan is downloaded 500-600 times per 
week. Submit a short 30-second to 1-minute promotion read by the host at the start 
of the podcast. See an example.

Sponsored Blog Post on MACPA.org
Reach the thousands of readers who visit our website every week with a sponsored 
post on our nationally recognized blog. Content subject to MACPA editorial review 
and approval. See an example.

One-Hour Webinar Delivery — Complimentary to  
MACPA Members
Get in our event catalog! We will help you produce a one-hour webinar event and 
promote in our events catalog and upcoming events email. See an example.

MACPA’s quarterly magazine  
Statement reaches over 8,000 CPAs.

MACPA’s Weekly e-newsletter is  
delivered to over 20,000 CPAs’  
inboxes every week.

https://issuu.com/macpa/docs/fall_2020_statement___publications___macpa
https://cdn.laruta.io/app/uploads/sites/3/2021/03/03142214/MACPA-Weekly-Example-from-Feb-2021.png
https://drive.google.com/file/d/1hhg1ZYOljSdQnjlPm3cYOaXQ1GDq4-0S/view?usp=sharing
https://issuu.com/macpa/docs/fall_2020_statement___publications___macpa
https://blionline.org/future-proof-podcast/
https://www.macpa.org/top-5-numbers-every-business-should-know/
https://www.macpa.org/product/owning-automation-zapier-your-life-a-sponsored-webevent-brought-to-you-by-xero/


901 Dulaney Valley Road, Suite 800 
Towson, MD 21204
800.782.2036
macpa.org

Questions?

Krislyn Suljak 
Sponsorship and Advertising Coordinator/
Business Development Specialist

 krislyn@macpa.org

Amy Puente 
Sponsorship & Advertising Manager

 amyp@macpa.org

Contact your Sponsorship 
& Advertising Team

http://www.macpa.org



