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THE MACPA DEFINED
More information is available on our website at www.macpa.org

What sets CPAs apart from accountants?
In short, it’s our middle name. The “P” in CPA stands
for “PUBLIC,” and therein lies the difference.

Why the strict requirements? Again, because of
our middle name. Like doctors, lawyers and other
regulated professionals, CPAs perform services
that impact the public interest. In their role as
independent and objective auditors, CPAs provide
users of financial statements with a reasonable
degree of assurance that the information is
presented fairly and in accordance with accounting
principles established by the profession. CPAs
alone are authorized to perform this critical service;
accountants are not. This makes CPAs a vital
component in maintaining the public’s confidence
in the financial markets.

Maryland’s legislature created the CPA designation
more than 100 years ago to address the public’s
need for reliable financial information. Our free
market institutions and participants — from investors
to bankers, creditors to tax agencies — use financial
information every day. Our economy depends on
reliable financial information that can be used to
make wise decisions. With that in mind, the state
legislature granted special licenses to experts who
spoke the language of business and accounting.
Those experts, lawmakers decided, would be known
as Certified Public Accountants and be required to
prove they had the proper training and education
to interpret and communicate complex financial
information.

As the profession has evolved, so have the services
CPAs provide. CPAs are no longer simply number
crunchers and tax preparers, but business and
financial strategists who partner with individuals
and businesses to help them reach their goals.
Individuals turn to their CPAs for tax and financial
planning services, investment advice, estate
planning and more. Businesses are tapping CPAs
to not only manage finances and taxes, but also to
analyze and interpret converging information, help
uncover opportunities and serve as a partner in
strategic decisions.

Becoming a CPA is not easy. In the world of
accounting, only CPAs are required to encompass
the four Es:
EDUCATION. Maryland CPAs must obtain a
bachelor’s degree and 150 credit hours of
education and complete 80 hours of CPE every
two years to continue to practice in Maryland.
EXAMINATION. Maryland CPAs must pass a
rigorous exam to earn the CPA designation.
A feat that only 20 percent of candidates achieve
on their first try.

In addition to their working in firms and practices,
CPAs also serve the public interest as financial
advisors inside Maryland companies, governments
and non-profit institutions. CPAs work as internal
auditors, corporate controllers, CFOs and in other
critical functions. They are often at the front lines
of the public interest, serving as stewards and
preparers of the financial and business information
with which investors make their decisions.

ETHICS. Maryland CPAs must pass an ethics
exam to earn the CPA designation and adhere
to a strict code of professional ethics; and comply
with the requirements of the State Board of
Public Accountancy.
EXPERIENCE. Maryland CPAs must acquire
2,000 hours of practical work experience for
initial licensure.

Certified Public Accountants.
Protecting the public is our middle name.
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THE HISTORY
MACPA’s Rich History
The Maryland Association of Certified Public
Accountants, Inc. (MACPA), is a proactive,
professional membership organization serving the
majority of CPAs in the state. Its members represent
all facets of the profession from public accounting—
to private industry, government and education.

MACPA is governed by its Board of Directors, which
is officially installed each year on July 1 at the start
of the association’s new fiscal year. The Board is
comprised of 14 members from practice, industry,
government, education and the public sector who
are dedicated to serving the diverse needs of
MACPA’s membership and providing leadership to
the CPA profession in Maryland. The Board includes
the Chief Executive Officer, the Chief Operating
Officer, four Executive Committee members (chair,
chair-elect, secretary/treasurer and past chair) and
eight at-large members.

MACPA was established in 1901, less than one year
after Maryland became the third state in the country
to pass legislation requiring the certification of
public accountants. MACPA became one of the first
state CPA organizations in the country. The MACPA’s
founder and first president, Max Teichmann, held
the first Maryland-issued CPA certificate and has
been credited as the originator of Maryland’s CPA
movement. MACPA began with a handful of pioneer
members and today has grown to one of the 10
largest CPA organizations in the country with nearly
10,000 members.
Specifically, it provides hundreds of continuing
professional education programs for its members
each year; monitors and seeks improvements
in accounting and auditing standards; provides
guidance on professional ethics; administers peer
reviews; provides services and information to the
public; and advances CPA and business interests
in the legislative arena.
In addition, MACPA works with other state CPA
societies, the American Institute of CPAs and other
business/professional groups to improve the CPA
profession and protect the public.
In keeping with the high integrity of the profession,
MACPA members have an obligation to maintain
high standards of technical competence and comply
with a strict code of professional ethics as required
in the association’s bylaws. MACPA members must
also adhere to the regulations of the Maryland State
Board of Public Accountancy, the state licensing
body for CPAs and part of the Department of Labor,
Licensing and Regulation.

www.macpa.org • 800-782-2036
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LEGISLATIVE POSITION PAPER 1

OPPOSE

Oppose Sales Tax on Services
The Maryland Association of Certified Public Accountants
is a membership organization with nearly 10,000 CPA
members. Our members serve thousands of business
clients in Maryland. We strongly oppose legislation that
would impose sales and use tax on services, because it
would have a direct negative impact on the Maryland
businesses and consumers.

Not only are sales and use taxes a bad idea when applied
to the services typically supplied by CPAs, they are also a
bad idea when applied to a host of other services for the
following reasons:
1. D
 iscrimination against small and emerging businesses.
Small firms typically find it necessary to use outside
services while larger companies likely have in-house
expertise that can provide otherwise taxable services
at no cost. Also, a small company whose services may
become taxable will have to incur additional costs
to establish and maintain collection and reporting
mechanisms while larger companies likely have similar
mechanisms already in place. Diverting capital into
payment of additional taxes and administrative costs
limits the growth of small companies.

According to the fiscal note on a previous similar bill,
“This bill will have a substantial effect on small businesses
that provide or purchase the services on which the sales
tax is imposed. Small businesses that purchase these
services will either pay more for these services, lowering
profits or causing a reallocation of other spending
decisions, or will purchase smaller quantities of these
services. Small businesses providing these newly taxable
services will experience losses in sales for the reasons
noted above. The amount of such losses will vary and
cannot be reliably estimated at this time.”

2. P
 yramiding taxes on services and final goods.
Taxing services increases the potential for goods and
services being taxed several times resulting in higher
consumer costs.

The biggest obstacle to implementing a sales tax
on professional services relates to the difficulty in
administering the tax. This complexity exists for both the
State and taxpayers. The multi-state nature of both the
customers and the taxpayer in many instances make it
difficult to determine where the service takes place.
The following example illustrates this complexity:

3. S
 tates with service taxes are at a competitive
disadvantage compared to states that do not tax
services. Not only does it discourage the use of
services, but it discourages companies seeking to
relocate or expand.
4. T
 axing services will affect those who can least afford it
more than those who are well off. Sales tax by its very
nature is a regressive tax. The tax rate remains the
same no matter what an individual’s income level may
be. If more services become taxable a larger portion
of disposal income for those on the lower end of
the socio-economic ladder will go to satisfy sales tax
obligations than that of others who are more well off.

A CPA travels to several states to provide tax, consulting
or other services to a client that does business in several
states, including other states the CPA has not visited. The
sales tax for Maryland cannot be based on the amount
of time the CPA spent in Maryland, because that may
be disproportionate to the value of the service the client
will actually enjoy in Maryland. It cannot be based on
the client’s percentage of business in Maryland versus
other states, because that may have nothing to do with
the particular service the CPA provided. You can’t base
the Maryland sales tax on whether the contract for the
service was signed in Maryland, because that may have
absolutely nothing to do with where the CPA will do the
work or where the client will enjoy the service.

Maryland Association of CPAs, Inc.

The Maryland Association of CPAs believes a sales tax
on services would burden the citizens and businesses of
this state unnecessarily with additional taxes. It would
negatively impact economic growth and development.
We believe this proposal is bad for small business in
Maryland and we will work to defeat such legislation if
introduced. We note that other states such as Florida,
and more recently Michigan, have attempted to tax a
broad range of services only to quickly repeal them in
part due to the complexity of administration as noted in
the above example.
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LEGISLATIVE POSITION PAPER 2

SUPPORT

Support SB 210 — COVID-19 Claim —
Civil Immunity
Temporary protections for businesses
SB 210 provides that businesses, educational institutions,
and health care facilities that act in compliance with
all federal, state and local statutes, rules, regulations,
executive and agency orders related to COVID-19 shall
be held immune from civil liability for a COVID-19 claim
unless gross negligence or intentional wrongdoing can
be proven.

As of December 11, 2020, 20 states and the District of
Columbia have passed some type of COVID-19 liability
protections from tort claims. (AK, GA, ID, IA, KS, KY, LA,
MI, MS, NH, NV, NC, OH, OK, PA, SC, TN, UT, VA, WY).
One state has enacted COVID liability protections for
businesses through EO (Alabama). Minnesota currently
has legislation pending for COVID liability protections for
businesses and healthcare facilities. This means roughly
half (22) of the states have acted or are planning to take
action to grant liability protections to businesses from
COVID related claims.

If passed, the temporary protections would apply only
to claims that arose between March 5, 2020 and 180
days after the expiration or rescission of the Governor’s
Declaration of State of Emergency.

Relief should be temporary and targeted. Gross
negligence and bad actors should be held accountable.
MACPA joins with a group of organizations, to simply ask
for temporary ‘safe harbor’ protections.

Businesses of all types and sizes, are working hard to
protect employees and customers from exposure to
COVID-19. Businesses require protection from frivolous
lawsuits so they can get Maryland back on the path to
economic recovery. Without it, they face unfounded
threats of legal action that could wind up costing
thousands of dollars at a time when they need every
financial resource available to keep their doors open and
Marylanders employed.

Maryland Association of CPAs, Inc.

3

Licensed to Serve Since 1901.

CPA COMMUNITY INVOLVEMENT
CPAs are serious professionals, but they’re not
all business. Beyond serving their clients and
organizations, CPAs commit themselves to the
places where they live and work. The profession’s
core value of serving the public interest thus extends
beyond the marketplace to the everyday needs of
local groups, organizations and citizens.

Through an informal board-matching program
established by the MACPA, CPAs are directly linked
to non-profit organizations in need of financial and
business guidance.
And the MACPA staff does its part, donating toys
and clothes to needy children at holiday time;
participating in fundraisers; and volunteering its
time to religious organizations, schools and other
community activities.

Thousands of Maryland CPAs donate their time
and financial expertise by volunteering for:
• boards of religious groups, charities,
foundations, schools and other non-profit
organizations.

For Maryland CPAs, helping out in their communities
is serious business.

• community service activities, such as providing
free tax preparation for the indigent during
tax season; answering tax questions from the
public; speaking before school, community and
business groups; participating in high school
and college career fairs; providing scholarships
to outstanding accounting students in need
of financial assistance; and pitching in at such
charities as the Maryland Food Bank and
environmental projects.

The association’s mission is to:
•p
 rotect and further the interests
of it’s members;
• enhance the image of CPAs; and
•e
 nable its members to conform to
high standards of professional service.

The core purpose defines the CPA profession’s reason for being
CPAs…making sense of a changing and
complex world.

CPAs are the trusted professionals who enable
people and organizations to shape their future.
Combining insight with integrity, CPAs deliver
value by:
• communicating the total picture with clarity
and objectivity,

The core values are the foundation of the CPA
Vision. Objectivity, integrity, being attuned to broad
business issues, continuing education and lifelong
learning, protecting the public ... these core values
serve as our foundation as the most trusted advisors
to business.

• translating complex information into critical
knowledge,

The vision statement is the profession speaking to
itself about the mandates for a successful future.
Core values and core purpose work together to
articulate how CPAs can add value to their clients
and employers.

• anticipating and creating opportunities, and
• designing pathways that transform vision
into reality.

CPAs…making sense of a changing and complex world.
Maryland Association of CPAs, Inc.
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LEADERSHIP
Chapters
To serve the needs of CPAs across the state, the association is divided into seven chapters. These chapters
bring networking opportunities, continuing professional education programs, and a link to MACPA and
trends in the profession to their local members.
CHAPTER

GENERAL AREA SERVED

Anne Arundel
Capital Area
Central Maryland
Eastern Shore
Mid-Maryland
Southern Maryland
Western Maryland

Anne Arundel County
Montgomery, Prince George’s Counties
Baltimore City, Baltimore, Howard and Harford Counties		
Eastern Shore
Frederick, Carroll, and Eastern Washington Counties		
Calvert, Charles, St. Mary’s, and Southern Prince George’s Counties		
Eastern Washington, Allegany, and Garrett Counties			

Executive Director, CEO
Tom is one of the most influential
leaders in the Accounting Profession.
In 2017 and 2018 he was named
the Second Most Influential Person
in Accounting for the sixth year by
Accounting Today Magazine (His
fourteenth year on the Top 100). He
was one of the first five thought leaders
inducted into the Accounting Hall of
Fame (2015) by CPA Practice Advisor.

even internationally.
Tom and his team have facilitated and taught the Major Firms
Group (Top 100 CPA firms) for the AICPA, the AICPA Leadership
Academy and lead strategic planning sessions for many of the
top CPA firms all over the US and Canada.
Tom also co-authored BLI’s i2a - Insights to Action a strategic
thinking system that is used to cultivate leaders and a strategic
planning process to help organizations navigate today’s VUCA
environment.The i2a process was customized for the national
CPA Horizons 2025 project where Tom and his team ran over
thirty future forums that engaged thousands of participants in a
conversation about the future, identifying the top trends facing
the CPA Profession.

Linked-in recruited Tom as one of their Top 100 Influencers
and he was named to the Top 25 Influencers in Learning by HR
Examiner. He is known for his prolific digital footprint and now
has over 600,000 followers on Linked-in, Twitter and other social
accounts.

He is a nationally recognized author, speaker, and consultant,
featured in the Journal of Accountancy, Accounting Today, and
AccountingWeb. He won the AICPA Special Recognition Award
for his contributions to the profession leading the CPA Vision
Project in 2003.

Tom is on a mission to help CPAs, Finance and Accounting
Professionals thrive in these times of exponential change. He
firmly believes that what got us here, won’t get us there as the
Profession faces unprecedented changes and opportunities.

In addition to his history as an association executive and CEO,
Hood has experience as a high level executive in industry as
past treasurer and CFO of Bryn Awel Corporation, a privately
owned $75 million highway construction company. He is a
graduate of Loyola College (B.A. in Accounting) and has a
Master’s in Finance (Real Estate) from Johns Hopkins University.
He also obtained the Certified Information Technology
Professional (CITP) certification and the Certified Global
Management Accountant (CGMA) certification from the AICPA.

Tom’s recognition and awards reflect his leadership in helping
CPAs “shape their future” through his work at the Maryland
Association of CPAs and the Business Learning Institute (BLI),
a center for the development of leadership, strategic thinking,
and collaboration skills for CPAs. BLI has a catalog of over
400 programs and 30 ‘top gun’ instructors who provide state
of the art learning and curriculum for the Top 500 CPA Firms,
Fortune 500 corporations, non-profits, State CPA Societies and

www.macpa.org • 800-782-2036
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CPA COMMUNITY INVOLVEMENT
OFFICERS

Avonette Blanding, CPA
Chair
Maritime Applied Physics
Corporation
ablanding@mapcorp.com
Lexy Kessler, CPA
Vice Chair
Aronson, LLC
lkessler@aronsonllc.com
Herbert J. Geary III, CPA, CGMA
Secretary/Treasurer
TGM Group LLC
hgeary@tgmgroupllc.com
Ray Speciale, Esq., CPA
Immediate Past Chair
Mount St. Mary’s University
specialelaw@msn.com

DIRECTORS

Christine Aspell, CPA
KPMG, LLP

Tim Samuel, CPA
Bridgeway Community Church

Pat Byer, CPA, CGMA, CISA,
CFP, CGFM
CliftonLarsenAllen, LLP

Richard C. Stang, CPA, ABV, PFS
DeLeon and Stang CPAs and
Advisors

Jeffrey Cook, CPA, CITP,
CIPT, CISA
Coalfire Systems, Inc.

Thomas White, CPA, CGMA
CareFirst BlueCross BlueShield

Tricia Griffis, CPA, CPA
Frederick County Government

Jeff Wilson II, CPA, PFS, CFE,
CGMA, CDFA
The W2 Group, LLC

Leo Katsnelson
IBM

Legislative Liaisons – A Resource For Legislators
With a well-connected and informed network in place, legislators will find MACPA’s legislative team to be
a valuable resource when legislation involving complex business issues or far-reaching economic impact
is being considered. Seasoned legislators as well as newcomers to the General Assembly may turn to the
MACPA for:
• analysis of legislative initiatives for economic impact;
• position papers;
• answers to record keeping and tax questions; and
• explanation of accounting concepts, procedures and terminology.
CONTACTS
J. Thomas Hood, III, CPA, CITP,
CGMA
Chief Executive Officer
MACPA
(800) 782-2036
tom@macpa.org

Nicholas G. Manis
Legislative Representative
Manis Canning & Associates,
Annapolis
(410) 296-7882
Nmanis@maniscanning.com

Mary Beth Halpern
Director, Regulatory Affairs
MACPA
(443) 632-2330
marybeth@macpa.org
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